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Media Planning Guide
eMagazine Vision Statement:

To provide the most current, accurate and in-depth 
market coverage of the worldwide passive electronic 
component industry.

Magazine Coverage:
Passive Component Industry (PCI) eMag is dedicated 
to the global market for capacitors, resistors, 
inductors, which are otherwise known as passive 
electronic components.  Total passive component unit 
shipments worldwide in FY 2009 were more than 2 
trillion pieces, and include ceramic, aluminum, paper 
and plastic and tantalum types; thick film  chip 
resistors and arrays; SIP and DIP resistor networks; 
wirewound resistors, nichrome metal film  resistors, 
tin-oxide resistors; carbon film  resistors; metal oxide 
varistors, PTC thermistors and NTC thermistors and 
inductors; including chip, bead, array and SMD power 
wirewound inductors.  PCI also covers the raw 
materials consumed in the production of passive 
electronic components, including ceramics, metals and 
plastics, with emphasis upon barium titanate, etched 
anode and cathode foils; tantalite and capacitor grade 
tantalum metal powder and wire; polypropylene film, 
polyester film;  nickel, copper, palladium and silver; 
ruthenium and other critical materials and machines 
used in the production of passive electronic 
components.

Cir culation Summary:
Now in its 11th year, PCI is the only publication 
dedicated to exclusively covering the Passive 
Electronic Component Industry. PCI is read by the 
decision makers in the capacitor, resistor and inductor 
industries, includingÐthe purchasing managers, 
buyers, R&D managers, research scientists, technical 
directors, and senior management that drive this 
industry. For organizations that deal in the passive 
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component industry, PCI is an essential marketing component. PCIÕs controlled 
circulation of 9,000 electronic recipients of the magazine offers the largest reach in 
the passive component industry of any other publication or media outlet. 
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Readership By Secondary Interest
Area of Primary Interest % Of Total Readers
CAPACITORS % OF TOTAL 49%
Ceramic Capacitors 19.40%
Aluminum Capacitors 9.40%
Paper & Plastoc  Capacitors 5.40%
Tantalum Capacitors 4.70%
Integrated Passive Devices 1.60%
EDLC Supercapacitors 0.70%
Niobium-Oxide Capacitors 0.20%
RESISTORS & PROTECTION % OF TOTAL 14%
Thick Film Chip Resistors 2.30%
Resistor Arrays and Networks 1.60%
Thin Film Resistors 1.50%
Nichrome Film Resistors 0.80%
Wirewound Resistors 0.70%
Tin-Oxide Resistors 0.50%
Carbon Film Resistors 0.20%
Solid Matrix Chip Fuse 2.30%
PTC Thermistor 1.60%
Glass Catridge Fuses 1.60%
Metal Oxide Varistors 1.50%
TVS Diodes 1.20%
NTC Thermistor 0.90%
Thyristors 0.70%
INDUCTORS % OF TOTAL 11%
Chip Inductor/Ferrite Bead 4.70%
SMD Wirewound Inductor 2.30%
Ferrite Cores and Other Inductors 1.40%
RAW MATERIALS % OF TOTAL 26%
Barium Titanate 4.80%
Ceramic Formulations 4.70%
Nickel Electrode Powder 3.00%
Processing Equipment 2.80%
Copper Termination Powder 2.30%
Etched Anode and Cathode Foil 2.30%
Palladium Powder 1.60%
Silver Powder 1.20%
Sputtering Targets 1.20%
Conductive Polymers 1.10%
Tantalum Powder and Wire 1.10%
Polypropylene 1.10%
Polyester 1.00%
Tantalite ore 0.90%
Ceramic Additives 0.60%
Ruthenium Powders and Pastes 0.60%
Alumina Cores and Substrates 0.50%
PPS, PEN Films 0.20%
Grand Total 100% 100%
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Each of the 9,000 readers of Passive Component Industry 
eMagazine were asked to provide their primary area of interest 
within the passive component industry upon subscription.  The 
majority of readers noted that their primary interest was in the 
capacitor market (49%), followed by raw materials and process 
equipment (26%), Resistors and Circuit Protection components 
(14%) and inductors (11%).

Capacitors (49% of Readers Surveyed):

Readers of Passive Component Industry eMagazine who noted 
they were interested in the capacitor marketplace, were primarily 
focused on the ceramic capacitor market, with emphasis on 
multilayered designs, or single layered ceramic capacitors for 
high voltage or high frequency applications.   Readers of passive 
Passive Component Industry eMagazine are also interested in 
aluminum electrolytic capacitors, tantalum electrolytic 
capacitors, polypropylene capacitors and polyester capacitors.  
Some readers have an interest in EDLC supercapacitors, niobium 
capacitors, integrated passive devices and other emerging 
product markets.

Raw Materials and Process Equipment (26% of Readers 
Surveyed):

Vendors of engineered raw materials consumed during the 
production of  passive electronic components represents the next 
largest group of readers of Passive Component Industry 
eMagazine..  The largest sub-category is in ceramic dielectric 
materials, with emphasis upon barium titanate and formulated 
dielectrics (such as X7R, X5R, COG and Y5V materials) and 
would include companies selling precursors such as titanium 
dioxide and barium salts and compounds.  Other large readership 
groups within the raw material market include electrode and 
termination materials, conductive polymers, tantalite and 
tantalum metal powder and tantalum wire; as well as etched 
anode and cathode foils, and thin, metallized OPP and PET films.

Resistors and Cir cuit Protection Components: (14% of 
Readers Surveyed):

Manufacturers of linear resistors, non-linear resistors and circuit 
protection components make up 14% of Passive Component 
Industry eMagaizne readership.  The primary products produced 
by these vendors are ruthenium-based thick film  chip resistors, 
quad and octel arrays; dual-in-line and single-in-line resistor 
networks; and throughole resistors, including nichrome metal 
film,  wirewound, tin-oxide and carbon based resistors.  
Components used for circuit protection applications are also 
included here and would include metal oxide varistors, NTC and 
PTC thermistors, electrical and electronic fuses and silicon based 
surge components such as the TVS diode and the thyristor.

Inductors: (11% of Readers Surveyed):

Approximately 11% of our readers have indicated that their primary 
interest is in inductive components, with emphasis upon multilayered 
chip inductors, ferrite beads and bead arrays; ferrite cores, and 
wirewound power chip inductors.

LetÕs Collaborate...

Did  you know  that Paumanok Publications,  Inc. has authored 
more than 265 independent market research studies on the 
worldwide  passive component industry?  Our knowledge  base 
helps our agencies and advertisers target the markets, because 
we understand the technology, and the subsequent opportunity .  
You will  consider us a valuable part of your  Marketing  and 
Communications team.
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Rate Card and Mechanical Specs:
Passive Component Industry offers advertisers the opportunity to reach the passive component marketplace in targeted readership 
numbers not offered by any other publication. We are the only publication dedicated to covering the Passive Component Industry. 
PCI eMagazine is published 12 times annually, on a monthly basis.

Advertising Rates for Passive Component Industry eMagazine
Four Color Rates 1X 3X 6X 8X 12X

Full Page $2,200 $2,000 $1,800 $1,600 $1,400
Half Page $1,600 $1,400 $1,200 $1,000 $800

1/3 Sidebar $1,250 $1,000 $800 $600 $400
Quarter Page $1,000 $800 $600 $400 $250

Prices for Custom Sizes Available Upon Request
In US Dollars
PCI eMag is Pubished 12 Times pr year
Price Breaks For Frequency Shown Above

Benefits of Digital Advertising:

Linked Ads & Email Addr esses:
Advertisements can be linked directly to the 
advertiserÕs website, giving readers immediate 
access to a specified website or email address 
within the ad itself. 

Reader Statistics Ð Tracking  Ad Performance & 
Return On Investment:
An advertiser can monitor the actual success and 
performance of their advertisements within the 
digital edition. They will  be able to see how many 
people viewed their ad, zoomed in on their ad, 
clicked their ad (if  itÕs linked), and even where 
people viewing the ad are coming from 
geographically. Advertising in a digital magazine 
can show an advertiser a true return on their 
investment.  

Custom Forms for Lead Generation:  
An advertiser will  be able to include a customized 
form within their advertisement so that readers who 
are interested in the product/service being 
advertised can instantly request more information 
directly from the advertiser. Once a reader inputs 
their information into the form, it  is sent directly to 
the email address of the advertiser. 

Interactive Media & Videos:
Digital ads offer the ability to include various 
forms of interactive media - such as flash 
animation, video content, sound clips, and rich 
media - all of which can drastically increase the 
likelihood of engaging readers and capturing their 
interest in the product or service being offered.  

Ar chived Issues with Ads:
All  past issues (archives) in the digital format are searchable, so advertisers 
that paid for ads in previous editions will  enjoy added traffic to their old 
investments.

Search Engine Optimization (SEO) and Added Exposure:
Every single page within our digital publication can be indexed by 
Google¨ and made searchable. That means that readers could potentially 
find advertisements within the digital publication by simply searching for 
the appropriate keywords through Google. For advertisements that are 
mostly picture- based, meta tags can be used to increase the search ability 
of the specific page the advertisement is displayed on.

Embedded Viewer and Banner Advertising:
PCI eMag offers our advertisers the ad space around the outside of the 
viewer in the form of banner advertisements. Please contact us for 
specifications and rates for advertising on the Passive Component Industry 
eMag Website.  

Full Page
8.5” X 11.0”

Half Page
8.5” X 5.5”

1/
3 

B
ar

2.
9 ”

 X
 1

1.
0 ”

1/4 Page
4.25” X 4.25”

Mechanical Specifications:
Accepted File Types:
Preferred format for ads are Adobe 
Acrobat 5 compatible, high 
resolution PDFs. All  URL link data 
and/or embedded email contact data 
should be supplied separately and 
will  be integrated upon final 
generation of the digital electronic 
magazine.

Audio and Video Files:
We can embed both high quality 
audio files and high quality video 
files into our ad pages.  For audio, 
use MP3 format  for best results, 
and for video, use FLV (Flash 
Video) for best results.  Please send 
these files separately.
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Editorial Focus...
Passive Component Industry (PCI) features in-depth coverage of industry related news in the worldwide capacitor, resistor, inductor and circuit 
protection industries, including:

Industry Related News and Events:
Passive Component Industry eMagazine new editorial focus will be directed toward passive component markets, technologies and opportunities.  
To accomplish this, Passive Component Industry Magazine has been integrated into the parent company (Paumanok Publications) who collects 
market intelligence on a global basis.  Paumanok maintains worldwide contacts and professional resources in multiple countries around the 
world,  and maintains constant monitoring of  the capacitor, resistor, inductor and circuit protection components industries through these 
resources.   Therefore, each issue of Passive Component industry eMag will be an aggregation of corporate financial news for passive 
component manufacturers, including earnings reports, mergers and acquisitions, capacity expansions or new plant information. The magazine 
also covers adjustments to the existing technology base in terms of performance, physical size, speed, voltage, temperature, or harsh 
environment applications.  Also,  the magazine covers new dielectrics or resistive elements, new magnetic techniques; and the integration of these 
technologies;  as well as new processing techniques, or methods by which passive component manufacturers and their raw materials suppliers 
have increased profitability through efficiency.

We believe that content drives readership.

Contact Information...
Shipping/E-mail Instructions:

All advertising artwork, proofs, electronic media, contracts and insertion orders can be directed to:

Dennis M. Zogbi
Passive Component Industry eMag
3608-200 Davis Drive, #349
Morrisville, NC 27560 USA 
Tel (Direct): Tel: 919.468.0384 Fax: 919.468.0386
E-mail: dennis@paumanokgroup.com

Agency Commissions:

A 15% agency commission is paid to recognized agencies:

Payment Terms: Invoices should be paid in US dollars and are due upon receipt. Terms are net 30 days, with a 1.5% monthly service charge for late payments. Current clients can be 
billed with new clients paying in advance unless otherwise specified. ECA Member Discounts Members of the Electronic Components Association (ECA) receive a 15% discount on 
advertising with Passive Component Industry. The ECA represents the electronics industry sector comprised of manufacturers and suppliers of passive and active electronic components, 
component arrays and assemblies and commercial and industrial electronic component materials and supplies. Contact ECA at www.eia.org/cg or 703.907.7536.

Deadline For Submissions: The deadline is the 10th of each month.

LetÕs Work Together...
The staff  of Passive Component Industry eMag has more than 20 years experience in selling and marketing passive 
electronic components, and the raw materials and equipment used in their manufacture.  Our brand is known and 
recognized in Japan, Korea, greater China, Singapore, Philippines, Thailand, Malaysia, India; Germany, UK, France, Italy, 
Holland, Austria, Czech Republic, Hungary, Russia; Brazil, Canada, Argentina and Costa Rica.  Through our parent 
company- Paumanok Publications, Inc. we have access to more then 265 market  research reports on various sub-segments 
of the electronic components industry spanning 20 years of  dedicated single client and multi-client  research projects.  Our 
brand is well known and respected at the customer and design level, with brand level recognition and monthly access to 
manufactures of wireless handsets, computers, TV sets and home theatre, automotive electronics, industrial and power, 
medical, defense, oilwell, mining, forestry, instrumentation and control, power transmission and distribution, and 
renewable energy markets worldwide. Tap into our knowledge, lets collaborate, letÕs work together.
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