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eI\/IagaZineViSion Statement: componentindustry PCl is an essentialmarketing component.PCI& controlled

circulationof 9,000electronicrecipientsof the magazineoffers the largestreachin
To provide the most current, accurateand in-depth  the passive component industry of any other publication or media outlet.
marketcoverageof the worldwide passiveelectronic
component industry

Readership By Job Function

Magazine Coverage: Purchasing
PassiveComponentndustry (PCI) eMagis dedicated . .
to the global market for capacitors, resistors, Engineering/R&D

inductors, which are otherwise known as passive
electroniccomponents.Total passivecomponentunit
shipmentsworldwide in FY 2009 were more than 2

trillion pieces,andinclude ceramic,aluminum,paper
and plastic and tantalum types; thick film chip
resistorsand arrays; SIP and DIP resistor networks;
wirewound resistors,nichrome metal film resistors,
tin-oxide resistors;carbonfilm resistors;metal oxide i

varistors,PTC thermistorsand NTC thermistorsand Readershlp By Industry Segment
inductors;including chip, bead,arrayand SMD power
wirewound inductors. PCI also covers the raw
materials consumedin the production of passive
electroniccomponentsincluding ceramicsmetalsand
plastics,with emphasisupon barium titanate, etched
anodeand cathodefoils; tantaliteand capacitorgrade
tantalummetal powderand wire; polypropylenefilm,

polyesterfilm; nickel, copper palladium and silver;

rutheniumand other critical materialsand machines @ Government/University/Other
used in the production of passive electronic
components.

Corporate Management
Manufacturing
Sales and Marketing

Component Buyers and Distributors
Component Manufactur ers
Raw Material and Equipment V endors

Financial Services

Readership By World Region
Circulation Summary:

Now in its 11th year PCI is the only publication @® Asia
dedicated to exclusively covering the Passive
Electronic Componentindustry PCI is read by the @® Europe

decisionmakersin the capacitoy resistorandinductor :
industries, includingEthe purchasing managers, ® North & South America
buyers,R&D managersresearchscientists technical ® Oceania, Middle East, Africa
directors, and senior managementthat drive this

industry For organizationsthat deal in the passive
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Readership By Primary Interest

@® Capacitors
® Resistors
@® Inductors
@® Raw Materials & Equipment

Each of the 9,000 readersof Passive ComponentIndustry

eMagazinewere askedto provide their primary areaof interest
within the passivecomponentindustry upon subscription. The

majority of readersnotedthat their primary interestwas in the

capacitormarket(49%), followed by raw materialsand process
equipment(26%), Resistorsand Circuit Protectioncomponents
(14%) and inductors (26).

Capacitors (49% of Readers Surveyed):

Readersof PassiveComponentindustry eMagazinewho noted
theywereinterestedn the capacitomarketplacewereprimarily

focused on the ceramic capacitor market, with emphasison

multilayered designs,or single layered ceramic capacitorsfor

high voltageor high frequencyapplications. Readerf passive
PassiveComponentindustry eMagazineare also interestedin

auminum electrolytic capacitors, tantalum electrolytic

capacitors,polypropylene capacitorsand polyester capacitors.
Somereaderdiaveaninterestin EDLC supercapacitorgiiobium

capacitors, integrated passive devices and other emeging

product markets.

Raw Materials and ProcessEquipment (26% of Readers
Surveyed):

Vendors of engineeredraw materials consumedduring the

productionof passiveelectroniccomponentsepresentshe next
largest group of readers of Passive Component Industry
eMagazine.. The largest sub-categonyis in ceramicdielectric
materials,with emphasisupon barium titanate and formulated
dielectrics(such as X7R, X5R, COG and Y5V materials)and
would include companiesselling precursorssuch as titanium

dioxide andbariumsaltsandcompounds.Otherlarge readership
groups within the raw material market include electrodeand
termination materials, conductive polymers, tantalite and
tantalum metal powder and tantalumwire; as well as etched
anode and cathode foils, and thin, metallized @RPPETfIms.

Resistors and Circuit Protection Components: (14% of
Readers Surveyed):

Manufacturerf linear resistorsnon-linearresistorsandcircuit

protection componentsmake up 14% of PassiveComponent
Industry eMagaiznereadership.The primary productsproduced
by thesevendorsare ruthenium-basedhick film chip resistors,
quad and octel arrays; dual-in-line and single-in-line resistor
networks; and throughole resistors,including nichrome metal

film, wirewound, tin-oxide and carbon based resistors.
Componentsused for circuit protection applicationsare also
includedhereandwould include metaloxide varistors,NTC and
PTCthermistorsglectricalandelectronicfusesandsilicon based
suige components such as heS diode and the thyristor

Readership By Secondary Interest

Area of Primary Interest % Of Total Readers
CAPACITORS % OF TOTAL 49%
Ceramic Capacitors 19.40%

Aluminum Capacitors 9.40%

Paper & Plastoc Capacitors 5.40%

Tantalum Capacitors 4.70%

Integrated Passive Devices 1.60%

EDLC Supercapacitors 0.70%
Niobium-Oxide Capacitors 0.20%
RESISTORS & PROTECTION % OF TOTAL 14%
Thick Film Chip Resistors 2.30%

Resistor Arrays and Networks 1.60%

Thin Film Resistors 1.50%

Nichrome Film Resistors 0.80%

Wirewound Resistors 0.70%

Tin-Oxide Resistors 0.50%

Carbon Film Resistors 0.20%

Solid Matrix Chip Fuse 2.30%

PTC Thermistor 1.60%

Glass Catridge Fuses 1.60%

Metal Oxide Varistors 1.50%

TVS Diodes 1.20%

NTC Thermistor 0.90%

Thyristors 0.70%
INDUCTORS % OF TOTAL 11%
Chip Inductor/Ferrite Bead 4.70%

SMD Wirewound Inductor 2.30%

Ferrite Cores and Other Inductors 1.40%

RAW MATERIALS % OF TOTAL 26%
Barium Titanate 4.80%

Ceramic Formulations 4.70%

Nickel Electrode Powder 3.00%

Processing Equipment 2.80%

Copper Termination Powder 2.30%

Etched Anode and Cathode Foil 2.30%

Palladium Powder 1.60%

Silver Powder 1.20%

Sputtering Targets 1.20%

Conductive Polymers 1.10%

Tantalum Powder and Wire 1.10%
Polypropylene 1.10%

Polyester 1.00%

Tantalite ore 0.90%

Ceramic Additives 0.60%

Ruthenium Powders and Pastes 0.60%

Alumina Cores and Substrates 0.50%

PPS, PEN Films 0.20%

Grand Total 100% 100%

Inductors: (11% of Readers Surveyed):

Approximately 11% of our readershaveindicatedthat their primary
interestis in inductive componentswith emphasisupon multilayered
chip inductors, ferrite beads and bead arrays; ferrite cores, and
wirewound power chip inductors.

LetOs Collaborate...

Did you know that Paumanok Publications, Inc. has authored
more than 265 independent market reseach studies on the
worldwide passive component industry?
ClipS Oul a(gc < alll alverlsce 3
e understand the technology, and the subsequent opportunity .
'You will consider us a valuable part of your Marketing and

Communications team.
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Rate Card and Mechanical Specs:

PassivaComponentndustryoffersadvertisershe opportunityto reachthe passivecomponenmarketplacen targetedreadership
numbersot offeredby any otherpublication.We arethe only publicationdedicatedo coveringthe PassiveaComponentndustry
PCIl eMagazine is published 12 times annyaltya monthly basis.

Advertising Rates for Passive Component Industry eMagazine

Four Color Rates 1X 3X 6X 8X 12X
Full Page $2,200 | $2,000 | $1,800 | $1,600 $1,400
Half Page $1,600 | $1,400 | $1,200 | $1,000 $800

1/3 Sidebar $1,250 | $1,000 $800 $600 $400
Quarter Page $1,000 $800 $600 $400 $250

Prices for Custom Sizes Available Upon Request
In US Dollars

PCI eMag is Pubished 12 Times pr year
Price Breaks For Frequency Shown Above

Benefits of Digital Advertising:

Linked Ads & Email Addresses:
Advertisementscan be linked directly to the
advertise® website, giving readers immediate
accessto a specified website or email address
within the ad itself.

Reader Statistics D Tracking Ad Performance &

Return On Investment:

An advertisercan monitor the actual successand
performanceof their advertisementswithin the
digital edition. They will be ableto seehow many
people viewed their ad, zoomedin on their ad,
clicked their ad (if it@ linked), and even where
people viewing the ad are coming from

geographically Advertising in a digital magazine
can show an advertisera true return on their
investment.

Custom Forms for Lead Generation:

An advertiserwill be ableto include a customized
form within their advertisemensothatreadersvho

are interested in the product/service being

advertisedcan instantly requestmore information

directly from the advertiser Once a readerinputs
their informationinto theform, it is sentdirectly to

the email address of the advertiser

Interactive Media & Videos:

Digital ads offer the ability to include various
forms of interactive media - such as flash
animation, video content, sound clips, and rich
media- all of which can drastically increasethe
likelihood of engagingreadersand capturingtheir
interest in the product or service beinfeoéd.

Mechanical Specifications:

Accepted FileTypes:
Preferredformat for adsare Adobe
Acrobat 5 compatible, high
Full Page resolutionPDFs All URL link data
8.5” X11.0” and/orembeddeamail contactdata
Half Page should be supplied separatelyand
‘ 8.5" X 557 will be integrated upon final

generationof the digital electronic
magazine.

Audio and Video Files:
‘ 1/‘21562;?2 257 We can embed both high quality
' ' audio files and high quality video
files into our ad pages. For audio,
use MP3 format for best results,
and for video, use FLV (Flash
Video) for bestresults. Pleasesend
these files separately

1/3 Bar
2.9" X 11.0”

Archived Issues withAds:

All pastissueqarchives)n thedigital formataresearchablesoadvertisers
that paid for adsin previouseditionswill enjoy addedtraffic to their old
investments.

Search Engine Optimization (SEO) andAdded Exposure:

Every single page within our digital publication can be indexed by
Google” and madesearchableThat meansthat readerscould potentially
find advertisementsvithin the digital publicationby simply searchingfor
the appropriatekeywords through Google. For advertisementghat are
mostly picture-basedmetatagscanbe usedto increasethe searchability
of the specific page the advertisement is displayed on.

EmbeddedViewer and BannerAdvertising:

PCI eMag offers our advertisershe ad spacearoundthe outside of the
viewer in the form of banner advertisementsPlease contact us for
specificationsandratesfor advertisingon the PassiveComponentndustry
eMagWebsite.
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Editorial Focus...

Passive Component Industry (PCI) features in-depth coverage of industry related news in the worldwide capacitor, resistor, inductor and circuit
protection industries, including:

Industry Related News and Events:

Passive Component Industry eMagazine new editorial focus will be directed toward passive component markets, technologies and opportunities.
To accomplish this, Passive Component Industry Magazine has been integrated into the parent company (Paumanok Publications) who collects
market intelligence on a global basis. Paumanok maintains worldwide contacts and professional resources in multiple countries around the
world, and maintains constant monitoring of the capacitor, resistor, inductor and circuit protection components industries through these
resources. Therefore, each issue of Passive Component industry eMag will be an aggregation of corporate financial news for passive
component manufacturers, including earnings reports, mergers and acquisitions, capacity expansions or new plant information. The magazine
also covers adjustments to the existing technology base in terms of performance, physical size, speed, voltage, temperature, or harsh
environment applications. Also, the magazine covers new dielectrics or resistive elements, new magnetic techniques; and the integration of these

technologies; as well as new processing techniques, or methods by which passive component manufacturers and their raw materials suppliers
have increased profitability through efficiency.

We believe that content drives readership.

Contact Information...

Shipping/E-mail Instructions:
All advertising artwork, proofs, electronic media, contracts and insertion orders can be directed to:

Dennis M. Zogbi

Passive Component Industry eMag

3608-200 Davis Drive, #349

Morrisville, NC 27560 USA

Tel (Direct): Tel: 919.468.0384 Fax: 919.468.0386

E-mail: dennis@paumanokgroup.com

Agency Commissions:

A 15% agency commission is paid to recognized agencies:

Payment Terms: Invoices should be paid in US dollars and are due upon receipt. Terms are net 30 days, with a 1.5% monthly service charge for late payments. Current clients can be
billed with new clients paying in advance unless otherwise specified. ECA Member Discounts Members of the Electronic Components Association (ECA) receive a 15% discount on
advertising with Passive Component Industry. The ECA represents the electronics industry sector comprised of manufacturers and suppliers of passive and active electronic components,
component arrays and assemblies and commercial and industrial electronic component materials and supplies. Contact ECA at www.eia.org/cg or 703.907.7536.

Deadline For Submissions: The deadline is the 10th of each month.

LetOs Wrk Together...

The staff of Passive Component Industry eMag has more than 20 years experience in selling and marketing passive
electronic components, and the raw materials and equipment used in their manufacture. Our brand is known and
recognized in Japan, Korea, greater China, Sngapore, Philippines, Thailand, Malaysia, India; Germany, UK, France, Italy,
Holland, Austria, Czech Republic, Hungary, Russia; Brazil, Canada, Argentina and Costa Rica. Through our parent
company- Paumanok Publications, Inc. we have access to more then 265 market research reports on various sub-segments
of the electronic components industry spanning 20 years of dedicated single client and multi-client research projects. Our
brand is well known and respected at the customer and design level, with brand level recognition and monthly access to
manufactures of wireless handsets, computers, TV sets and home theatre, automotive electronics, industrial and power,
medical, defense, oilwell, mining, forestry, instrumentation and control, power transmission and distribution, and
renewable energy marketsworldwide. Tap into our knowledge, lets collaborate, let@work together.
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